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By clicking the web link that our company offer, you can take guide Food As Communication-
Communication As Food From Peter Lang Inc., International Academic Publishers flawlessly. Hook
up to internet, download, as well as save to your device. Exactly what else to ask? Reading can be so simple
when you have the soft documents of this Food As Communication- Communication As Food From Peter
Lang Inc., International Academic Publishers in your gizmo. You can also copy the data Food As
Communication- Communication As Food From Peter Lang Inc., International Academic Publishers to your
workplace computer system or at home and even in your laptop computer. Just discuss this excellent
information to others. Recommend them to visit this page as well as obtain their looked for publications
Food As Communication- Communication As Food From Peter Lang Inc., International Academic
Publishers.

Review

-'Food as Communication: Communication as Food' is a wonderful introduction to this field of food studies
research. These authors watched movies and television, examined package labels, visited exotic places,
delved in wonderful libraries, and ate great food, and analyzed the meaning of these experiences for modern
identity, culture, and politics. Anyone interested in what food can tell us about ourselves and our neighbors
will want to read this book.- (Marion Nestle, Professor of Nutrition, Food Studies, and Public Health at New
York University, and author of 'Food Politics and What to Eat')

-Collectively, the manuscript is an assembly prism that disperses light, making transparent food's
constitutional force and pervasive influence in most aspects of our daily lives. In addition to being well-
organized and well-written, all of the chapters are amazingly free of academic jargon, which make them
readily understandable.- (Jane Ferry, Webster University)

-This fascinating collection of research articles walks the reader through history and space, the ages and the
professions to get at the nitty-grittyness of this power [...] To make food visible, the authors rightly observe
food in very specific ways as each tries to examine the meaning of the particular phenomenon under study
making use of food as the 'communicator' of that meaning.- (Toni Liquori, School Food FOCUS, and
Nutrition Program, Adjunct Full Professor, Teachers College Columbia University)

-Yum! Finally, a meaty volume for scholars and students interested in food and communication in a wide
variety of contexts. 'Food as Communication' offers many smart, accessible essays about our food
discourses, recommending its use for courses in media and cultural studies,
interpersonal/organizational/intercultural communication, and environmental studies alike.- (Kathleen
LeBesco, Co-editor, 'Edible Ideologies. Representing Food and Meaning', Professor of Communication Arts,
Marymount Manhattan College)

-Cramer, Greene, and Walters have assembled an impressive volume that constitutes a map for the edible
turn in environmental communication. Together, these essays reveal the power of food as a site of critical
awareness, linking our daily biological needs to issues of language, media, identity and environmental



policy.- (Andy Opel, PhD, Associate Professor and Director, Media Production Program, Florida State
University)

-This volume contributes significantly to Food Studies by clearly defining one discipline's potential for
understanding the subject. In twenty-two chapters of international scope, it outlines theories and methods in
the field of Communication and demonstrates how they are applicable to understanding food as social,
cultural, political, and personal discourse. An excellent resource!- (Lucy Long, PhD, Instructor, International
Studies & American Culture Studies, University of Pennsylvania)"

About the Author

Janet M. Cramer, PhD, is an Associate Professor in the Communication and Journalism Department at the
University of New Mexico, where she teaches a variety of courses in media studies, journalism, and
communication at the undergraduate and graduate level. Her research focuses on the cultural studies of
media, including food, gender studies, and media history. She has written a history of media focusing on the
cultural and intellectual traditions that have guided media development in the United States, titled
Media/History/Society: A Cultural History of U.S. Media (2009).

Carlnita P. Greene, PhD, is an assistant professor and Director of the Communication & Rhetoric program at
Nazareth College of Rochester. Her research can be broadly defined as the intersection of rhetorical theory
and popular culture. She has previously published on subjects as diverse as food culture and the media,
identity and social style, rhetorical theory in the twenty-first century, and popular culture and pedagogy.
Lynn M. Walters, M.S,, is founder and Executive Director of Cooking with Kids, Inc., an award-winning
non-profit organization that engages elementary school children in hands-on experience with fresh,
affordable foods from diverse cultures. Her research interests focus on the behavioral effects of experiential
learning with food; family, peer, and environmental influences on cooking and food choice; and the
connections between pleasure and health.
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From high-tech kitchen gadgets and magazines to the Food Network, the last few decades have seen a huge
rise in food-focused consumption, media, and culture. The discourses surrounding food range from media
coverage of school lunchrooms and hunger issues, to news stories about urban gardening or buying organic
products at the local farmers market. Food is no longer viewed merely as a means of survival.

International and comprehensive in approach, this volume is the first book-length study of food from a
communication perspective. Scholars examine and explore this emerging field to provide definitive and
foundational examples of how food operates as a system of communication, and how communication theory
and practices can be understood by considering food in this way. In doing so, the book serves to inspire
future dialogues on the subject due to its vast array of ideas about food and its relationship to our
communication practices.
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identity, culture, and politics. Anyone interested in what food can tell us about ourselves and our neighbors
will want to read this book.- (Marion Nestle, Professor of Nutrition, Food Studies, and Public Health at New
York University, and author of 'Food Politics and What to Eat')

-Collectively, the manuscript is an assembly prism that disperses light, making transparent food's
congtitutional force and pervasive influence in most aspects of our daily lives. In addition to being well-
organized and well-written, all of the chapters are amazingly free of academic jargon, which make them
readily understandable.- (Jane Ferry, Webster University)

-This fascinating collection of research articles walks the reader through history and space, the ages and the
professions to get at the nitty-grittyness of this power [...] To make food visible, the authors rightly observe
food in very specific ways as each tries to examine the meaning of the particular phenomenon under study
making use of food as the 'communicator' of that meaning.- (Toni Liquori, School Food FOCUS, and
Nutrition Program, Adjunct Full Professor, Teachers College Columbia University)

-Yum! Finally, a meaty volume for scholars and students interested in food and communication in a wide
variety of contexts. 'Food as Communication' offers many smart, accessible essays about our food
discourses, recommending its use for courses in media and cultural studies,
interpersonal/organizational/intercultural communication, and environmental studies alike.- (Kathleen



LeBesco, Co-editor, 'Edible Ideologies. Representing Food and Meaning', Professor of Communication Arts,
Marymount Manhattan College)

-Cramer, Greene, and Walters have assembled an impressive volume that constitutes a map for the edible
turn in environmental communication. Together, these essays reveal the power of food as a site of critical
awareness, linking our daily biological needs to issues of language, media, identity and environmental
policy.- (Andy Opel, PhD, Associate Professor and Director, Media Production Program, Florida State
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-This volume contributes significantly to Food Studies by clearly defining one discipline's potential for
understanding the subject. In twenty-two chapters of international scope, it outlines theories and methods in
the field of Communication and demonstrates how they are applicable to understanding food as social,
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About the Author

Janet M. Cramer, PhD, is an Associate Professor in the Communication and Journalism Department at the
University of New Mexico, where she teaches a variety of courses in media studies, journalism, and
communication at the undergraduate and graduate level. Her research focuses on the cultural studies of
media, including food, gender studies, and media history. She has written a history of media focusing on the
cultural and intellectual traditions that have guided media development in the United States, titled
Media/History/Society: A Cultural History of U.S. Media (2009).

Carlnita P. Greene, PhD, is an assistant professor and Director of the Communication & Rhetoric program at
Nazareth College of Rochester. Her research can be broadly defined as the intersection of rhetorical theory
and popular culture. She has previously published on subjects as diverse as food culture and the media,
identity and social style, rhetorical theory in the twenty-first century, and popular culture and pedagogy.
Lynn M. Walters, M.S,, is founder and Executive Director of Cooking with Kids, Inc., an award-winning
non-profit organization that engages elementary school children in hands-on experience with fresh,
affordable foods from diverse cultures. Her research interests focus on the behavioral effects of experiential
learning with food; family, peer, and environmental influences on cooking and food choice; and the
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You really have to want to be hungry for information to buy this one
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A series of academically written essays which is for sure to disappoint anyone looking for easy-to-ingest
insights. There might be a nugget or two in there for the enthusiast. But expect to wade through the jungle of
confusing language. 1'd recommend the editor pass along Steven Pinker's Sense of Style for the essayists.
Good writing does not have to be intentionally complex or aienating. Y es, the ideas are valid. Just tripped up



in tortured sentence structures. Come on. Even the hoi polloi deserve a break.
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